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HOW TO: Effectively Integrate Social 

Media into Your Marketing Strategy

By Michael Daehn
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LinkedIn 2004

Facebook 2007

Twitter 2008

*Compuserve 1983 – First WASC MBA Course 1997
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Over 2 Million 

Pageviews: 

20 for 20 Social 

Media Campaign

Press Coverage:

ABC Salt Lake City, Utah

ABC Flint, Michigan

ABC Oklahoma City, Oklahoma

NBC Waterloo, Iowa

NBC Baltimore, Maryland
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6000% Increase
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Promotional Tools

Advertising

Public Relations & Publicity

Sales Promotion

Personal Selling

Direct Selling

Digital/Interactive
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Promotional Tools

Advertising

Public Relations & Publicity

Sales Promotion

Personal Selling

Direct Selling

Digital/Interactive Social Media
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Best Practices

• Start with a strategy

• Build community – SOCIAL media

• Syndicate content

• Use to enhance your SEO

• Use the right tools

• Be cautious
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Build Community

• Start conversations

• Answer questions

• Post, share, retweet others

• Phone number needs to be answered

• Community management

• Don’t dump promotions into the stream
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Syndicate Content

Pinterest
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SEO from Social Media
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Use the Right Tools

• Posting tools

• Sentiment analysis

• Listening

• Team management

• Customer Service

• Approved posts
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Cautions

• You don’t own social media platforms

• Platforms get SEO

• Platforms make the rules

• Platforms disappear

• Fads

• Twitter in Navigation

• Backlash

• Don’t put eggs in one basket – diversify

• Use right tools for the right job – who is the target audience?

• People convert on your website not on social media
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Social 
Media

Landing 
Page

Offer Given & 
Lead Generated

Social Media Should Drive Traffic
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Promotional Tools 

Advertising

Public Relations & Publicity

Sales Promotion

Personal Selling

Direct Selling

Digital/Interactive
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• Synergy – 1+1=3 or more

• Multichannel

• Consistent and Congruent

• Holistic Approach

• Use social media if and when it fits

Integrated Marketing Communications (IMC)



Questions?

Rent My CMO/The Marketing Guy
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